@4visual and sound tribute to the

to take center stdge showcasing the dive‘[sity; »
quality, and all the richness of Braz:llan
coffee culture worldwide. oy




meumundograo.com

Film: Meu Mundo Grao Communication: Quattromani

o\ il created Jor g Mo
¢ Original idea: Cris Duarte Genre: Documentary
d | ,, - Scri d direction: Uiara Aradj Duration: 52 mi
é)t.'GOI) 66'" ('u("elqceSQ p:::::t?on: g:;:lsr;i|n:zra ] Laur:gﬂzges: glrzsgejese, English,

and French

AMBASSADOR
Meu Mundo Grao

MANAGEMENT
meumundograo@gmail.com

SCRIPT AND DIRECTION
uiara.as@gmail.com

EXECUTIVE PRODUCTION CONTENT
crisduartefiltra@gmail.com nathycamoleze@gmail.com
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9 o0° 2. CINEMATOGRAPHIC IDEA

6i.'he proposal is to produce a film full of inspiring stories with the potential
to connect Brazil with the rest of the world.

To present to the foreign audience the richness and quality of Brazilian Sao Pau IO,
coffee, Its power In generating new businesses, serving as inspiration for M | Nas Gera is’
entrepreneurs around the world. Additionally, to promote Brazilian culture -
. . . , Rondonia,
through coffee to all continents, combined with gastronomy and tourism. A
Acre, Paris
The script will also feature interviews filmed in Paris and London, and London.

showcasing the journey of two Brazilian women: Vanusia Nogueira (director
of the International Coffee Organization) and Daniela Capuano (roaster and

entrepreneur), an award-winning figure and a reference among the leading
names in the French market.

e 29y,

=N https://versalic.cultura.gov.br/#/projetos/247072
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Total cost:

9 o&" 3. PROJECT COST / BENEFITS R$ 980.000,00
*Other exclusive actions can be created 25k 50k 100k 250k 500k
WEBSITE Instltutlon§I yldeo > v v v
Logo as official sponsor > Ve v v v v
DURING 1-minute Reels (Colgb) + brand logo . 1 %2 " 8
FILMING at the end of each video
Stories + tag (Br/Europe) > V4 X2 X4 VoA x8
Open event + speaking rights (SP) > v v v v v
: : : >
L AUNCH Open event + speakmg rights (F)ar|§) V4 V4 v v
EVENT Logo on promotional communication > v v 4 v v
Logo on launch backdrop (Br/Fr) > V4 V4 v
_0ogo at the beginning of the film > vV Ve Ve vV
=AY _0go In end credits > v v v v v
Product / service during filming > v v
EXCLUSIVE BONUS Film rights for institutional purposes . 6m 2m 18m
for between 6 and 18 months

https://versalic.cultura.gov.br/#/projetos/247072
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900° 4. SUMMARY

4 weeks - Pre-production 4 weeks - Pre-production

2 weeks - Shooting Paris/London 2 weeks - Shooting Paris/London

2 weeks - Shooting Br Southeast (SP and MG) 1 week - Shooting Br Southeast (SP and MG - Management)
+ Workshop + Audiovisual workshop Climate Interval + Start Editing

2 weeks - Shooting Br North (AC and RO) 1 week - Shooting (MG - Cultivation)2s - Shooting Br North

+ Workshops (AC and RO) + Audiovisual workshops

8 weeks - Post Production o6 weeks - Post Production

https://versalic.cultura.gov.br/#/projetos/247072
\



Barista President of BSCA Executive dir. - Auma agronegocios CEO - Rauscher Traders Coffee producer - Formigas do Café
Cacoal Rondénia Trés Pontas / MG Patrocinio / MG Santos/SP Matas de Minas/ MG

Coffee producer- Raizes da Floresta Coffee producer Executive director - ICO Roaster and entrepreneur Entrepreneurs - Café por Elas
Reserva Extrativista Chico Mendes Cacoal, Rondoénia Londres / UK Paris / Fr S&o Paulo /SP



S/ALTED

PRODUCTION COMPANY

B .
()Salted has already made more than 300 E !i:ln Er

films of digital, cultural and advertising

content, with the aesthetics and storytelling E

of cinema.
bruna@salted.com.br
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oge®
(/‘/ith a lot of engagement and commitment to the purpose of agribusiness,
Quattromani has been sowing, nurturing and harvesting great success stories a

Il over Brazil. Meu Mundo Grdo is the result of yet another partnership that goes

beyond borders.

fernando@quattromani.com.br
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THEY BELIEVE

P ALIANCA

INTERNACIONAL
ZMULHERES

DO CAFE

INTERNATIONAL

COFFEE

ORGANIZATION
BRASIL

@ Mariana sue.len (l)
7 el Farias A TR E C

CAPUANO COFFEE Comunicagéo para o Agro —BRAZILIAN COFFEES —

P UBSCA

( & )caFis
ESPECIAIS
DO BRASIL

NS
o'

CHAMBRE DE COMMERCE DU BRESIL EN FRANCE

meumuhdograo.com




